
This issue:

Turkeys, Turkeys, Turkeys!

Together with our Partners...

Turkey Season Is Almost Here!

Be on the lookout for the turkey distribution form
at the beginning of September. Forms will be
mailed out to all agencies with your monthly
statements. If you do not receive your form or
have questions about your allocation, please reach
out to Darla at dwalters@allfaithsfoodbank.org. 

The form will indicate how many turkeys and pre-
packed sides your agency is allocated. You will
need to complete the form with your requested
number of turkeys, along with your preferred
delivery date and time window. Please keep in
mind this is a very busy time of year for us, so
allow for a 2-hour delivery time window—we
appreciate your flexibility and understanding!
Completed forms can be mailed or emailed.                 
Deadline for submission is October 13th. 

We are also happy to announce that fresh bags of
potatoes will be available for agencies to order
through the online shopping list during this period.
This is a great supplement to the turkey and sides, and
we encourage everyone to take advantage.
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Spotlight Pantry: Resurrection House
Where: 507 Kumquat Ct., Sarasota
When: 8:30 a.m. - 2:30 p.m. Tuesdays and Thursdays

Chef Pete Wallace,
above, next to his "90-
meal" pot, in which he
can make enough food
to feed 90 people. One

of his specialities is
lasagna, with a

homemade sauce that
simmers in this pot.
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What inspired the founding of Resurrection House, and
how has its mission evolved over time?

In the fall of 1985, a group of parishioners were going inside
Church of the Redeemer for an evening meeting.  The sprinkler
system came on and out of the bushes came a woman.  Her name
was Joy, and she was homeless and living on the church grounds.  
That one event became a Vestry project at the church and in 1989
six downtown churches came together to form what is today
Resurrection House.

Could you share a success story that illustrates the positive
impact Resurrection House has had on someone's life?

We recently helped an individual who had been incarcerated for a
minor offense. We were able to help him get his birth certificate
and Florida ID, and introduced him to other entities who assisted
him in obtaining housing and getting his Social Security benefits.
He is first in line every morning to work at Day Labor, and even
though he is housed, stops in frequently to visit with us.

In addition to providing meals, what other vital services does
Resurrection House offer to support the homeless
community?

Client services offered by Resurrection House include four
showers and restrooms, mailing address, laundry services, a
doctor, a barber, clothes closet, and small private food pantry.

How has Resurrection House adapted its services to meet the
unique needs of the homeless population, particularly in
challenging times?

Beginning our 34th year of operation in October, Resurrection
House has adapted to the needs of the homeless throughout the
years. We provide free one-ride bus passes to assist our clients in
keeping medical and professional appointments throughout the
community.

What lessons or strategies has Resurrection House learned
from its experience that could benefit other agencies working
to support the homeless community or address similar
challenges?

Resurrection House was founded to not duplicate existing
community services, but to fill in the gaps in services that are
unavailable elsewhere.



Have a plan in place – if you don’t have one, reach out to us for
resources and guidance.
Update contact information – make sure we have current contact
information, including any designated back-up personnel. 
AFFB updates - we will send out email communications and update the
website with food bank status updates, including closures, pop-up
distributions, and other relevant information. 
Become a Community Organizations Active in Disaster (COAD)
member. 

To learn more or to become a COAD member, email
SCOAD@scgov.net.
Next COAD Meeting – November 3, 2023, Sarasota County
Emergency Operations Center at 6050 Porter Way, Sarasota

Personnel and facility assessment – conduct an onsite damage
assessment and check in on your staff and volunteers. Determine
if/when it is safe to re-open.
Communicate with AFFB - notify us of all facility damage or food loss
and if/when you are ready to resume normal operations. If your
organization is interested in temporarily expanding your distribution
hours, let us know.
Operational Process – As a first responder, All Faiths is responsible
for assessing and communicating to County officials the food and
water needs within the community. Keep All Faiths posted of your
community needs.   

Are You Ready for Hurricane Season?
As the tropics become more active, we encourage everyone to be
prepared and have a plan – for you, as well as your organization. 

In times of mass disaster, All Faiths Food Bank collaborates with County
Emergency Response to provide resources pre- and post-storm to area
evacuation centers and first responders. After the storm has passed, the
Food Bank immediately conducts a facility and personnel assessment.
Once safe to do so, All Faiths continues normal distribution, along with
ramping up efforts to respond to impacted communities. So, what should
you expect from All Faiths and what do we expect from you?

Pre-Storm Activity

Post Disaster Activity

Flexibility is of the utmost importance after a mass disaster. All Faiths
Food Bank will do everything it can to provide our neighbors and partners
with food and water resources as quickly as possible following a storm. 
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Updated Registration Forms

Please check under our Partner Agency Forms in the Link2Feed section for new Client Intake
Forms in English, Spanish, Portuguese, and now Ukrainian. More languages will be coming
soon. 

The numerical labels on these forms are synchronized across all sections, facilitating
consistent information across languages and streamlining the data entry process.

 Please throw out your old forms and use these instead. 

Agency Quick Takes
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Quotes, Stories, Pictures Wanted

We would love to hear your quotes and stories from your neighbors, and see pictures from
your pantries. Please send them to Darla at dwalters@allfaithsfoodbank.org. If you can
clearly see a neighbor's or volunteer's face, please have them sign this media release form.

This is a great way to get the word out about the great work your pantries are doing in our
newsletter and on social media. 

September-December Distribution Schedules Available

September-December distribution schedules are now available. Make sure to get your
copies, and they are also available here. Please let neighbors know to check the website
for the latest updates, especially as the holiday season approaches. If you'd like paper
copies, please contact dwalters@allfaithsfoodbank.org.

Contact Information Updates

If anything changes with your agency information, please do not forget to let us know by filling
out this form, and also updating your information in Primarius. Please send your updated form
to Darla.

https://allfaithsfoodbank.org/partner-agency-forms/
mailto:dwalters@allfaithsfoodbank.org
https://www.canva.com/design/DAFsR7hmLX8/WRcqakUXmCLbw_7YbVURQA/edit
https://www.canva.com/design/DAFsR7hmLX8/WRcqakUXmCLbw_7YbVURQA/edit
https://allfaithsfoodbank.org/foodfinder/
mailto:dwalters@allfaithsfoodbank.org
https://allfaithsfoodbank.org/wp-content/uploads/2020/10/Agency-Information-Update-2021.pdf


CRACK THE CODE

Navigating Product Abbreviations and Making Healthier Choices

What might not be immediately apparent is the crucial information tucked away in the
product description when placing an order. As we adapt to new practices, we've started
including specific item details whenever we can. You might come across labels like PT,
NSA, L/S attached to the item description--but what do these mean?

When you see PT at the end of an item description, it means the product features a Pop-
Top or an Easy Open Can, eliminating the need for a can opener.

While we strive to offer the best value, we're also mindful of sodium and sugar levels in
products. We're dedicated to providing our neighbors with better meal options. That's
why you'll notice NSA, which can stand for No Salt Added or No Sugar Added, and
sometimes L/S, indicating Lower Sugar or Lower Sodium depending on the product.

Lastly, our focus has shifted towards products containing fruit in juice rather than syrup.
So remember, as you explore our offerings, these abbreviations hold the key to making
healthier choices.
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Luncheon Meat 
Fried Rice

Contact Us
Darla Walters, Agency Relations Coordinator – 941.379.6333 x172
Erin EverGreen, Client Registration Coordinator (Link2Feed) – 941.379.6333 x143
Amber Lee, Director of Community Partnerships – 941.549.8130


